
 

A.  WEB BANNERS 

 NBCA, in connection with Hospitals Week and National Women’s Health Week (NWHW)/Women’s Health Month 

in May 2020, distributed two campaign web banners: Stop the Clot, Spread the Word®/Hospitals and Stop the 

Clot, Spread the Word®/Pregnancy, both of which are pictured below.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 These web banners were distributed to drive highly targeted traffic to the Hospitalization page and the Pregnancy 

page of the Stop the Clot, Spread the Word® campaign microsite.   

 The Hospitalization banner was served up from April 15 through May 15, and the Pregnancy banner was served up 

from May 10 through June 10, using a blend of search intent technology, behavioral targeting, and site retar-

geting, thereby delivering the banners to engaged online viewers poised to make key decisions.   

 The STC-STW®/Hospitalization banner resulted in 3,069,580 audience impressions, with a total of 1,922 clicks to 

the corresponding hospitalization web page during its one-month distribution period. The Pregnancy banner re-

sulted in 3,045,166 audience impressions, with a total of 2,855 clicks to the website, during its one-month distri-

bution period.  

 The click through rate for the Hospitalization banner was 6% from mid-April to Mid-May, and the click through 

rate for the Pregnancy banner was 9%, from mid-May to Mid-June.   

 ample screen shots  for both banners appear on the pages below: 

Hospitals Week and Women’s Health Week/Month 2020:  

Stop the Clot, Spread the Word® Promotional Activities and Results 

Pregnancy Banner 

Hospitalization Banner 

https://www.stoptheclot.org/spreadtheword/hospitalization/
https://www.stoptheclot.org/spreadtheword/pregnancy/
https://www.stoptheclot.org/spreadtheword/pregnancy/C:/Users/Lisa/Documents/1.%20New%20NBCA
https://www.stoptheclot.org/spreadtheword/


Hospitalization Screen Shot Samples 



Pregnancy Screen Shot Samples  



B.  MAT RELEASES  

 STC-STW®/Pregnancy and STC-STW®/Hospitalization mat releases were distributed to newspapers and online news and infor-
mation websites the week of May 10. The results of these efforts to date are summarized below: 

HOSPITALIZATION  

Media placements 1,082 

Audience reach 144.34 million 

Weighted advertising value $626,400 

SAMPLE PLACEMENTS: 

Centre County Gazette, State College, PA (circulation: 210,530) 

Harlem Community News, New York, NY (circulation: 25,000) 

The Ledger, Lakeland, FL (viewership: 1,000,000) 

KHQ-NBC,  Spokane, WA (viewership: 316,988) 

Your News Online, Henderson, NV (viewership: 1,000,000) 

PREGNANCY  

Media placements 1,062 

Audience reach 144 million 

Weighted advertising value $624,500 

SAMPLE PLACEMENTS: 

Oakland Press, Troy Michigan (viewership: 433,274) 

KTBS-ABC, Shreveport, LA (viewership: 303,496)  

Standard Examiner, Ogden, UT (viewership:  778,710) 

KHQ-NBC, Spokane, WA (viewership: 316,988) 

WFMZ-TV,  Allentown, PA, (viewership: 2,098,364) 

A. HOSPITALIZATION 

B. PREGNANCY  

https://feeds.statepoint.net/Images/Articles/7009/clips/697b6dd8-172e-463c-860a-a214d31fe36e.pdf
https://feeds.statepoint.net/Images/Articles/7009/clips/816ca56b-d3d3-42c8-970f-0645f7ba0ff4.pdf
https://www.theledger.com/crosswords#article,7009,0
https://www.khq.com/online_features/health_and_wellness/heading-to-the-hospital-get-better-dont-get-a-blood-clot/article_3167db78-d87f-5d36-809c-1acc99ef9cc4.html
https://yournews.com/daily-puzzle/#article,7009,0
https://www.theoaklandpress.com/online_features/health_and_wellness/don-t-let-a-blood-clot-spoil-the-joy-of-pregnancy-or-childbirth/article_ba5cb38b-cd44-5adf-851d-6f255a359ae8.html
https://www.ktbs.com/online_features/health_and_wellness/don-t-let-a-blood-clot-spoil-the-joy-of-pregnancy-or-childbirth/article_443c7b37-5db7-5bfc-974a-f1aef584bfab.html
https://www.standard.net/online_features/health_and_wellness/don-t-let-a-blood-clot-spoil-the-joy-of-pregnancy-or-childbirth/article_df4fdf29-93c5-5342-96f0-462757adfb96.html
https://www.khq.com/online_features/health_and_wellness/don-t-let-a-blood-clot-spoil-the-joy-of-pregnancy-or-childbirth/article_fe2d5fd4-1407-56d1-906f-b35c68533cd2.html
https://www.wfmz.com/entertainment/sudoku/html_11bf1594-e3a2-11e9-afa8-6b748e79cbf6.html#article,7010,0


C. AUDIO NEWS RELEASES 
 

During the week of May 10, which encompasses both Hospitals Week and National Women’s Health Week, NBCA distributed 
two audio news releases (ANRs). These ANRs were broadcast on the nationally syndicated Radio Health Journal broadcast, 
with the following parallel results during this broadcast week:  

 Hospitalization ANR Pregnancy ANR 

Total affiliate radio station broadcasts 645 645 

Total radio airings (radio) // streams (online) 651 // 445 651 

Cumulative listenership 49.7 million 49.7 million 

Rated DMAs reached 155 155 

Top 25 DMAs reached 24 24 

Percent of nation potentially reached 90.31% 90.31% 

In addition to terrestrial broadcasts, the program containing our ANR is available on demand through several podcast apps 
and streaming services, including:  Apple Podcasts, Spotify, Stitcher, Google Podcasts, iHeartRadio, and Amazon Alexa.  
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